GREEN RUBINO

PR Component Overview: Delta Dental/Washington Dental Service

Dental issues aren’t always the sexiest topic. Our job was to position our client, Delta
Dental/Washington Dental Service as the Washington state leader and most innovative insurer in a way
that resonated with both consumer and business audiences.

To do this, we developed an arsenal of content, including trained experts to serve as spokespeople and
clearly defined messaging that supports the position of DD/WDS as an industry leader. We reached out
to a variety of media from TV and radio to print and bloggers to try to reach our diverse audiences.

Results: From strategic pitching and media outreach, our team created more than 30 unique placements
which achieved nearly 8 million impressions. The coverage included below showcases some of the most
prominent placements.

RESULTING COVERAGE

Q13 News
May 12, 2012

KICKING THE MABIT & AWARENESS
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New options could take a bite out

LLALLRL RS THULR L

of dental coverage
Cowty rreemcly OO e e
deciiaa HEALIN gyt sy )
the As wildo s
farduble Core Act it invow Bust when 4 cones 1o
Uhan ever denta, 1'd cocourage Ibese
Thit Seth hisiness swvers Minsnrss cmnerabo conmnider
n wador eansd it nlng -
the effocts of the pemding wakails smplomer
b Inthis e of uetrenag,

Sealth-elioctive
themn These prodacts will be avail undity Care (n 2 musrmer that
Able Sur purchane Soth ow undd ff the  cnmmamens 19 chiose T mowt oo
mchange tive option.

When Ut comnes 0. As the (vitcxtano betwers seal
sorrd benefits, A are bead ing  and overall heakh Secemes incress
iy hwe aeredt 8 howt of EYRNIRT et Kt Cace

who weeew  comnlination, ubisetely codurving e
= e wr pecessity of ora health xs 1n lepers.
~— oot of thawe v phesw of e Tiealhs care erharm
Cadess - b shge s widl et
retrrriag enplorees n-n:‘&-
- mauﬂ:‘ e . o, =




GREEN RUBINO

New Day Northwest
October 25, 2012

New Day NW

Keeping teeth healthy during
Halloween
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Vancouver Business Journal
August 10, 2012

ANCOUVER

Heaithaare & Hospitals: A growing sumber
of Cack County healthcare providers are
snsitching on electronic health recard
systems. But ace they ready”
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Where do dental benefits fit in the
healthcare exchange puzzie?

DR.RON INGE
Washingron Dental Service

With the Suprerne Court’s recently upheld
decision regarding the Affordable Care Act,
1t 15 now more important than ever that both
business ownersand consumers understand
the effects of the pending changes toour staie's
healthcare system, Even with Washingten
state’s recently signed law regarding rules for insurers preparing for
the online insurance exchangs, there is still a great deal of wncertainty
surrounding healthcare reform, mandates and cost. It gets even more
confusing when you start to look at specific benefits, such as dental, and
how businesses and patients will be fmpacted by any changes.

When the changes take cffect Janaary 2014, in Washington state ceal
bealthcare for children will be included in the mandated plans, which will
be designed to cover those who were previously uninsured or those who
work for campanies with fewer than 100 employees, While dental benefits
will not be mandated for adults, it is important to remember that good
oral health is & important for adulis as itis for childsen, especially given
izs redationship 10 other discases such as diabetes,

The younger popolation will be covered but what about senjons? We
have 16,000 people turning €5 coch day in the United States, Theirs is the
first generation of senior citizens 1 have their teeth, doein large parto
the fact they were the first to grow up with flucridated water and see their
dentist on 2 regular basis. Dental benefits providers are developing benefit
structures that are both cost-effective and health-effective for them. These
products will be avaikable for purchase both on and off the exchange.

When it comes to employes-sponsored benefits, many of @i ane
heading into unchariered terrilory. Traditionally, employers have offered
a host of benefits for their employess, who were glad 10 have the coverage
but probebly did not spend 2 Jot of time reviewing the detalls. With
reform, small businesses will have the option to refer employess to the
exchange to choose their own coverage. Considering the ever-increasing
cost of healthcare, I'd venture 10 say it'’s likely that many small businesses
will dosa.

OpEd: Don't forget
to put dental in
the healthcare
conversation

But when it comes to dental, I'd encourage these business owrers
10 consider maintaining coverage s 2 valueble employee benefit. In
this time of tightening, providing prevensive care for employees and
their families adds value that people will appreciate and benefit from -
particulardy i terms of oral and overall health. ITemployers choose 1o
forgo sponsared benefits, individuals do go cut to the open market to
choose a plan they think fits their meeds. In this scenario, it will be up
10 comsumers %o understand theneed fora dental benehts plan, and to
educate thensehves In turn, we s 3 dental benefits provider will need 1o
do a better job communicating our value proposition,

With increased options, some consumers may choose to save money
nd forgo preventive dental coverage for annual cleanings. I woald
direct these folks 104 recent report by the Washington State Hospital
Associstion, which found that deatal related problems were among the
10p reasons that Medicaid and uninsured individuals sought emergency
room care. During an 18-month period, the cost of more than 54,000
dental-refaed visiis 10 ERs exceedexd $36 million. Preventive care often
catches conditions before they bocome emergencics, which intheory
would significantly decrease the number of emergency morm visits

As henltheare reform becomes & reality, it is imperative that consamens
continue 10 educste themnselves in the ever-changing marketplece. In
tarn, our industry must continue to communicate the importance
of provid ing innovative dental henvefits and high-quality careina
manner that sllows consamens to choose the most effective option, As
the connection between ocaland owerall health becomes increasingly
spparent, theindustry will move toward greater i jon and care
coorhination, ultimately enforcing the necessity of oral health asan
imperative pisce of the healthcare rcform puzzle.

Dr. Ron Inge is vice president and dental divector for Delta Dental/
Wastingtor Dental Service and executive director of the Institute for
Oral Health
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Dental plans to focus on simplicity, showing value in future

Dynamic marketplace creates demand for new products for consumers

By Dr. Ron Inge
Washington Dental Service

Health insurance is a major topic of conversation right now—and for good reason. There is
uncertainty and confusion surrounding health care reform, mandates, cost, and the Supreme
Court decision that will be rendered by the end of the year It gets even more unclear when you
startto look at specific medical and dental benefits and how businesses and patients will be
impacted by any changes.

The good news is that Delta Dental and Washington Dental Service, from a national and a local
Dr.Roninge  Perspective, respectively, and many others throughout the health care industry have been
working diligently for some time to be certain this evolving market is being served.

We're moving toward greater integration with overall health care through improved outcomes and making sure
consumers are aware of their options, Regardiess of how health care changes in the coming years, oral heaith
must continue to be part of the equation.

Changing marketplace




