
Rainier Integrated Campaign
Seattle’s iconic Rainier ‘R’ was one of the more recognizable symbols of Seattle’s unique cityscape, and when we discovered that 
MOHAI wished to restore it and feature it as an exhibit, we approached Rainier with a unique remedy to restore the R and connect 
with the beverage’s thriving local fan base.

We knew Rainier fans were creative, fun-loving, awesome people like us. In fact, they were us. All we had to do was inspire ourselves. 
So we created an interactive microsite with slightly absurd challenges that Rainier fans could do to Restore the R. Challenges like 
shaving an R into their hair, or taking a bath in canned food, or building a suit of armor out of Rainier boxes. With each challenge 
completed, one light on the old Rainier sign was turned back on, and MOHAI was just a little closer to the unveiling of a restored R 
at their new location.

The invitation to Restore the R was featured on half a million Rainier beer bottle caps distributed across the Pacific Northwest, and 
also in earned media across the region. Wexley also created and produced an online video that featured subtle visual symbols of 
the ‘R’ from across the Northwest. This mind-blowingly cool video ended on a call to action to Restore The R and was spread among 
fans on Facebook, YouTube and other social media. It garnered enough attention that the video ran as a :60 TV spot as well.
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